
SUNYp r e s s j o u r n a l s

SUNY Press  recognizes the great value of 

journals in disseminating, showcasing, and branding the 

scholarly research and creative work of organizations, 

academic departments, and institutes.

Publishing a journal, though, is complex, time-consuming, 

and costly. So much is involved in doing a journal 

right—submissions need to be vetted, processed, and 

copyedited in a timely manner; each issue needs to be 

typeset, designed, and published in print and/or digital 

formats; issues need to be stored in accessible physical 

and digital locations; institutional and individual subscrip-

tions need to be priced and fulfilled; requests to purchase 

print or digital copies of individual issues or select articles 

must be honored as expeditiously as possible; the journal 

should be exhibited at appropriate regional and national 

conferences and sent to relevant review media; and the 

subscriber base needs to  grow steadily through targeted 

annual promotional initiatives. 

Let us help you publish your journal as effectively and 

seamlessly as possible.

•	 What do you want? We’ll customize our partnership
	 to meet your needs directly and relieve you of
	 unnecessary tasks and responsibilities. We can focus
	 on marketing and selling your journal and leave the
	 rest up to you … or we can do more—copyediting,
	 typesetting, and design.

•	 Timeliness is everything.	We’ll work with you
	 closely to establish a publishing schedule that is
	 reasonable and reliable. We’ll set forth a timely,
	 dependable schedule based on our mutual responsibilities,
	 and stick to it. You do your part and we’ll do ours.

•	 Readers will enjoy a plethora of choices for
	 purchasing your journal. The journal will be
	 available in both digital and print formats, and can
	 be purchased as whole issues, individual articles,
	 or bundles of articles within an issue or across
	 multiple issues. It’s their choice!

•	 Your journal subscription will be priced
	 affordably, appropriate for its readership.
	 SUNY Press is a not-for-profit university press, and so
	 is not driven strictly to maximize profit margins when
	 pricing its publications. We recognize that journals
	 today often cost an extraordinary amount of money
	 to subscribe to or read. We do not agree with this
	 practice, and will work with you to establish subscription
	 rates that are reasonable for your readers and allow
	 us to cover overhead costs.
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